
Client Brief Summary 

Business Name: Gold Brand Tennessee Whiskey 

The purpose of this website is to encourage prospective buyers to purchase drinks, merchandise, or 
attend an event and support a family owned business. 

 

Features: 

 Whiskey catalog 
 Location maps for buyers 
 Events calendar 
 Email sign up 
 Account sign in/creation 

 

Website Success: 

 Purchases are made 
 Events are being attended 
 Social media following grows 

  



User Persona Worksheet to collect information -  You can transfer the information to a another structure 
 

 

 

 

 

Name: Jack Behavioral Info: 
Bachelor’s degree 
Advertiser 
Busy with work and family 
Somewhat tech savvy 
Likes evening glass of whiskey 

Pain points and needs: 
Can get overwhelmed easily with page 
information/sign ups 
 

Solutions: 
Keep account creations in designated spots (not a lot 
of pop ups unless press on button to do so) 



User Persona Worksheet to collect information -  You can transfer the information to a another structure 
 

Name: Dan Behavioral Info: 
Some college education 
Part time in retail 
Busy with work and school 
Likes tequila 

Pain point: 
Wants fast loading websites 
Doesn’t drink whiskey often so isn’t sure what to 
look for 

Solutions: 
Good product descriptions 
Recommendations to similar products 

 

Name: Dave Behavioral: 
No degree 
Works in construction 
Likes beer 
Not tech savvy 

Pain points: 
Cant navigate a website easily 
 

Solutions:  
Multiple ways to get to pages 
Simple layout 

 



User Analysis Summary 

 

Website Users: 

 21+ adults 
 Whiskey enthusiasts 
 People who enjoy drinking drinks 

Website design based on user analysis: 

 User friendly 
 Easy navigation/can find information 
 Mobile friendly 

Store design considerations based on user analysis: 

 Product suggestions 
 Good descriptions 
 Product ratings/review 
 Track shipping 
 Store locator 

  



 

Logo 

 Circle icon, with whiskey glasses in the upper circle and brand name in banner in middle of circle 
 Black, white, and gold to provide continuity with website 
 Will be place in header towards left 
 Simple, classy, polished 

Characteristics 

 Family owned, trustworthy, quality, friendly 
 Website uses friendly, inviting, casual language so you feel like part of the family 
 Neat and minimalist layout, content is aligned 

Core Values 

 Quality 
 Good Prices 

Style: 

 Minimalist 
 Simplistic 
 Polished 
 Sophisticated yet casual 
 Comfortable 



FEATURES 
Hero/vero of whiskey 
catalog 
Merch shopping 
gallery 
Location map 
 
CONTENT 
Products 
Business origin 
Reviews/Testimonials 
Contact  
 
BRANDING 
confident 
bold 
charming 
refined 
polished 

 









Gold Brand Tennessee Whiskey <H> Tag Chart 

<H1>   Gold Brand Tennessee Whiskey Home 
 <H2>  Welcome 
 <H2>  Perfected Family Recipe 
  <H3> Matured to Perfection 
  <H3> 25 Unique Flavors 
  <H3> Quality Guarantee 
 <H2>  Products 
  <H3> [Product Names] 
 <H2>  Upcoming Events 
  <H3> More Events 
<H1>   About Us 
 <H2>  The Start Of It All 
  <H3> Certified Quality Whiksey 
  <H3> Spirit Award Recognized 
  <H3> 5 Star Approval Rating 
<H1>   Products 
 <H2>  Drinks 
 <H2>  Merch 
  <H3> [Product names] 
<H1>   Contact 
 <H2>  Get In Touch 
  <H3> Name 
  <H3> Email 
  <H3> Submit 
  <H3> Submit 
 <H2>  Stop on by for a smooth glass of whiskey 
  <H3> Location 
  <H3> Phone Number 
  <H3> Hours 
  <H3> Get Directions 

 













PROJECT MANAGEMENT 
 

Signoff sheet 

Project Comments Date
Discovery

Client Briefs

Branding Statement

User Personas

User Analysis

Sign off

Content

Website Features

Content Strategy

Site Map

<h> Outlines

Sign off

Design

Desktop Wireframe

Breakpoint Wireframe

Style Tiles

Sign off

Prototype

InVision prototype

Navigation 

Sign off

 



 
 

 
 

Reflection Evaluation 
Designer Evaluation 

Being the designer throughout the project was fun. It was nice getting a hands-on 
experience working with a “client” and having to put together a design for 
someone else versus making something for myself. After going through the brief 
questions, branding questions, and client meetings, it made it much easier to 
navigate the whole process having that solid foundation of information to work 
from. 

 

Client Evaluation 

Being the client for this project was also a good experience. Being able to 
adequately describe my vision to another designer so they can try to capture and 
create that was very interesting. It gave me a better idea of how to interact with 
clients in general and how to engage with them just by being in their shoes. 
Overall, the design of my website was what I wanted. 




