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Name: 
 
Male 
Age: 22 years 

Behavioral Demographic Info: 
 
Eats out a lot 
On their phone a lot 
 

Pain Points: 
 
Time 
Not mobile friendly site 
 

Needs:  
 
Convenience 
Good deals 
mobile friendly  
 



User Persona Worksheet to collect information -  You can transfer the information to a another structure 
 

Name: 
Female 
Age: 30 years 

Behavioral Demographic Info: 
Eats out a lot 
Busy with children 
Needs a break 

Pain Points : 
Has 2 kids 
Time 
 

Needs: 
Convenience 
Quick service 
 

 

Name: 
Male 
Age: 50 years 

Behavioral Demographic Info: 
Enjoys eating out 
Can’t cook well 
Not tech savvy 

Pain Points: 
Doesn’t like cooking 
Cheap 

Needs: 
Good price 
Easy to use 
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SUMMARY: 

Since this brand needs to appeal to people of all ages, the user persona explores the pain 
points of a wide demographic. We can see the one pain point that seems to affect most 
people in todays world is lack of time available. To best handle this pain point, we must be 
convenient to everybody. Convenience can be achieved on this site by having online orders 
and being easy to use so that customers and users can clearly and quickly use the site. For 
older people specifically, the site must work easily and clearly. This is important as older, less 
tech savvy may not have an easy time navigating websites, especially on their mobile device. 
One other important thing to notice is, in todays world many people eat out a lot. This means 
by providing great service and being a great brand, we will have a great customer base. 
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What does it mean to brand?  
It’s a common misperception that a logo or an identity is a brand. A logo is really more like a 
nametag for an organization or a product. It’s a graphic representation meant to convey the 
essence of a brand.  

An identity is formed by the logo and its application, i.e. the elements used by the 
company/person such as stationary, signage, vehicle graphics, uniforms, etc. An identity 
system is a comprehensive plan for how the logo and all of the elements get used to create 
an experience of a brand.  
  
By creating a well-designed identity system, we begin to create a visual voice for yourself. But 
a brand is so much more than the visual.  

Your brand is not what you say it is; it’s what everyone else says it is. So, it’s everything 
about you – your quality, service, value, as well as your integrity, your work ethic, authority, 
what you stand for – everything that can possibly contribute to the way you are perceived  

Brand DNA  

A brand is based on emotion and defined through people's EXPERIENCE with your product / 
service.  Each brand has its own DNA. Your brand’s DNA is always going to be different from 
that of another’s and distinguishes you from others. Each brand is going to have its own 
background story, mission, community involvement, target market, and qualities or 
characteristics. Brand DNA refers to the distinctiveness of a brand that helps it stand out, 
create its own set of community, and drive emotional attachments.  

 Brand Touchpoints:  How will the brand be communicated?  
Using the 2 references and other that you find, list the ways that the brand will be 
communicated:  

Reference 1:  How to Design a Memorable Brand That Catches On.pdf  
Reference 2: Katalystcg-website-branding-white-paper.pdf  
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List ways that the brand can be communicated. (Brand Touchpoints)  
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Brand Tone and Personality  
Using the sample above for a reference, describe the main personality in one word and list 
other supporting traits.  

   Describe the brand's man personality in one word. (Tone)  

 Confident 

   List other supporting traits in these 4 boxes.    

 

 

  

 

 

  

 

    Charming Bold 

Refined Polished 
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BUSINESS NAME   
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Notes and Additional Information  
  

We are a Bold, refined brand that provides the highest 
quality. Our customers are adults who want a great 
whiskey at a great price. 

We give a great product at a great price. 

Because we love what we do. Our values are quality and 
having a great time. 

They made the right choice. 

Bold but simple 

Reserved 

Polished 

 



 

Project name:  FDP  
 

Client/company name:  Jenna / Cruisin’ Cafe   
 
 

 

 

 

 

 
 
 
 

Further notes  

Needs to appeal to all ages 

Order/Online pay important features 

Don’t want anybody looking for a dine in experience 

Primary contact person 
Jenna Mason 
 

Other stakeholders 
 
 

Final approver 
Jenna 

Creative direction  

Colorful 

Fun 

Trendy 

Schedule 
 
 
 
 
 

Budget 

Key project deliverables  

Wireframe 

Working prototype 

Target market/audience  

Kids , teens, adults all ages 

Project goals and objectives  

Community outreach 

Promote sales 

About the client/company  
Cruisn’ Café is a food truck 
Looking for any customer looking for convenience 
and quality 
Most important to show product in an 
appealing way 
 

Brand keywords 



 
 
 

BECOME A UX DESIGNER 
www.trydesignlab.com 
 
This design will need to have a fun and happy theme. Feeding people and community outreach 
are very important to the brand. This needs to convey to everybody that this company is so 
involved with the community and its people. The products must have great imagery and 
descriptions. Also its important to remember this is marketed to people of all ages. Therefore, we 
must make sure the design appeals to everybody. 

http://www.trydesignlab.com/












Cruisin’ Cafe 
<h> tag hierarchy chart 

 

HOME   Label 

<h1>   Home 

 <h2>  Link to store 

 <h2>  Contact 

 <h2>  About us 

  <h3> Top Products 

  <h3> About the company 

  <h3> Community 

<h1>   About us 

 <h2>  About the Company 

 <h2>  Community Outreach 

 <h2>  Our Routes / Map 

<h1>   Store / Online Order 

 <h2>  Products 

  <h3> Product Category 1 

  <h3> Product Category 2 

  <h3> Product Category 3 

  <h3> Product Category 4 

<h1>   Contact  

 <h2>  Contact Form 

 <h2>  Contact Information 

  <h3> address 

  <h3> Phone number 
 















Evaluation of being a designer: 

Being the designer for someone else’s project was definitely interesting and different than what I’m 
used to. It was a great project, because this gave a good idea of what being a professional would be like. 
It was interesting having to take somebody else’s idea and make it a reality. Luckily, my partner was easy 
to work with because she had a clear, concise idea. The most challenging aspect was trying to fill in the 
blanks and get all the little details. After I asked a few more questions though, I think it all came 
together well. 

 

Evaluation of being a client: 

Being the client was also a different experience than I am used to. I felt a little strange thinking of an 
idea and then not finishing it myself. Although it was new, I thought it was a great exercise. It gave me a 
new perspective on this field in general. It was harder then I thought it would be to get my points across 
in an easy way to understand. I do think I did a decent job, I did have a lot of good ideas and I think 
Jenna did a great job. 
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Being the client was also a different experience than I am used to. I felt a little strange thinking of an idea and then not finishing it myself. Although it was new, I thought it was a great exercise. It gave me a new perspective on this field in general. It was harder then I thought it would be to get my points across in an easy way to understand. I do think I did a decent job, I did have a lot of good ideas and I think Jenna did a great job.

