Design 3

for the Web
Content Summary
tapie Social Media Integration
Data Type Content Result

User characteristics
influence

Data: Mixed group of social media savviness. Generally
leaning towards very quick, uninvolved usage such as
Twitter and Instagram

Design Decision: Include a brief introduction to different
platforms of social media and what it is generally used
for

Data: All answered they prefer learning by doing and
direct involvement. Approach to learning is generally
visual, physical, and social

Design Decision: Provide images and a step by step (or
list) to inform the user (link to tutorials)

Data: Prefer an easy-to-follow website that is visually
appealing and isn't overloading with information

Design decision: Provide a glossary and summary of
what the page will cover.

Data Type

Content Result

User needs & goals
influence

Data: Prefer one-on-one learning. Something more
informal and personal.

Content Decision: Address the user with the impersonal
you

Data: Many users would like detailed information on
how to do it

Content decision: Provide tutorials or a video to teach
users how to integrate social media onto their page

Data: Many users would like an example of social media
integration

Content decision: Show them what successful social
media integration looks like

Data: Users have interest on how social media
integration benefits a website

Content decision: Show statistics of how it benefits web
traffic and engagement.

Data: Users have interest on how social media
integration will benefit me as a designer

Content decision: A website is a business tool, and
social media is a big part of the business

Website Statements

website goals

1. Inform in detail how to successfully
integrate social media onto a website
2. Show importance of SM integration

website message

Social Media integration cannot be ignored as a web
designer.

Look and feel

Clean and easy to follow navigation, that is visually
appealing. Bright colors.
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Mind Map
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Content Card Sorting

What

Smedia

out there?

wihich one
should i use?

Value

Ideas and Supporting Details
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Content Organization

Organization - These are the sections on the webpage

Each column is a mainidea (h2). Pull the cards over from the previous step (h3s and h4s)

. = genoral wehsite items . = yser based for your topic

how to

Establish the Topic Why this is What does it look Iike? Advantages! RPEraT

imporiant to user Values implement

broad to specific data organization

assets
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ocial Media Integration
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h3 What's here?

What is social media integration?
Why ls accial media integration imporiant Lo me and business owners?
How do [ implement social media to my webaite?
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Why is this important to me?
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Drives Sales

h3 Benefits of Social Media Integration
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Style Guide
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Website

Home

=

What's here?

» What is social media integration?
How much should | use?

Impartance

Business Dwners Appearance Implementation Resourcas

Social Media Integration

Social Media integration is the act.of usin
or your client's digital marketing strategy. T
inEREResmEWILh your brand w

. Whyis social media integration important to me and business owners?

What benefits does it offer?

- How do | implement social media to my website?

What kind of tools are out there?

Importance of Social Media Integration
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Why is this important to me?

Social media helps build trust, credibility, reputation, and
awareness around your brand. It is an integral part of marketing
yoursell or a business. |t keaps your users within the ecosystem
of your website and social media platforms.,

Social Media Platforms

Facebook

YouTube

Linkedin

Facebook hasa massive audience

reach and is great for customer
interaction. Though paid ads can

get expensive, those are opticnal.

Linkedin is a great business to
business (B2B) social site for
pramoting business-related
content. It is not designed for

eCommerce and is better for home

businesses and freelancers.

YouTube is a great video-based
platfarm that drives mare
conversions and shows off your
brand's personality. Videos can
take longer 1o produce, as users
have high expectations for video
and audio quality,

Instagram

-

Twitter

Instagram is highly, visually
appealing and is-more popular with
the younger generation, Metrics
can be misleading, as followers
doesn't equal engagement.

On Twitter, ads see more success
than Facebook. it's easy o engage
with followers and easy to target
with '#' and "@." Though there is
more "noise” 1o compete with.

Why is this important to business owners?

Social Media Integration is important to business owners, because it is a big part of an

integrative marketing plan that generates leads and shapes the perfect funnel, in which
customers are kept in the business's ecosystem, their website and social media platforms,

Benefits of Social Media Integration

wta B =
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Drives Sales Makes following People-first Easily Accesible Directs your
you easier Campaign Audignce

DOS

DO paut social icons in your footer and grey them out.
DO pick website widgets carefully, as some can siow down your website.

DO link 1o social accounts where you share consistently and are active,

DO put share butlons on eCommearncs pages.

What does it look like?

DO NOTS

DONT put social icons in your header.

DONT pick widgets with a lot of heavy JavaScripl.

DONT link to dead sogial acoounts,

DONT add share Buttons Lo Service pages.

Case Study

One example of a business with successful, social media integration is Lion Brand Yarn. What do they do
that makes them successful, The following pictures will be examining how Lion Brand Yarns utilizes social
medlia integration an both thelr social media platfarm, Facebaok, and their brand website.

Sign-Up Link

Havinig a very visible sign-up lnk on their Facebook header makes it easy for users to subscribe 1o
thieir maen website,

Linking to the Main Website
Always link 10 your main website on your social media and make it obvigus.

\

All Posts Link to Your Main Website

All of Lion Brand's post link to a knitting pattern or article on their main website, keeping thekr users in
their ecosystem. In this case, Lion Brand is linking to a blog post about Valenting's knitting patterms.

/)

Main Website Content

From their Facebook post, users are connected 1o their website content, which for this case is their
Valentine's gift quide, that lists knitting and crochet patterns.

1

Social Share Buttons

On any one of those patterns, there are share buttons for users to share what project they are making
oF want o work on.

Rating and Comment System

There is even a rating and comment system for said patterns where any user may rate the difficulty of
pattern, whether the instructions are clear, or may ask for general help,

)

Social Links

On the foater of Lion Brand Yarn's website, there are social madia buttons where users can connect
to Lion Brand's social media of their own choice and volition.

Lion Brand Yarn's Facebook and Brand Website
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How to Implement?

Social Buttons : Social Button Tutorkal

Social share buttons help increase awareness of your content while giving readers a way 10
share your content.

Embed Social Feeds Embodding Tutoia |

One way 1o integrate social media 1o your website is to include a feed of social media posts on
your pages. These are typically live feeds.

Email Marketing

it you end up doing email marketing for your services, adding social links 1o the footer of those
emaiis is the perfect opportunity to integrate social media. It's a great reminder for your
subscribers to connect secially,

Social Login

You can incorporate social buttons to enable users to log in through their social media profiles.
This provides users an easy, conveniant step to sign=up to your website as well as collecting
s0cial insights.

Resources

Learning

MCC Digital Marketing

UGoiClass Social Media for
Business Cerlilicale

HubSpot Social Media Marketing

Tools

Sprout Social
Hootsuite

Yoast SEOQ for Wordpress

Resources

HubSpot Blog

Spraut Social

Social Media Examingr
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