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Client Brief
project overview
client/company name: new age noodles

About the Company: Asian-fusion restaurant that focuses 
on fresh, homemade ingredients

Brand Keywords Modern, Fun, Sleek

Tone Friendly

Project Goal and Objectives • Support purchase of food
• Allow customers to learn more 

about menu
• Have consistent live menu
• Allow customers to have clear 

understanding of what’s in food

Target Audience 20-40 somethings, families, college 
students,

Users want: • Find delicious food
• A clear menu and pictures
• Ingredient list
• Deals
• Events

Key project deliverables • Give customers a way to order 
and look at food

• Special Events/Menus

Develop Trust • About owner, wife, and son 
who run the restaurant
• Meet the chefs
• Talk about story from New 
Age Café to New Age Noodles
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Client Brief
project overview
subheading

Creative Direction • Events calendar/reservation ser-
vices for special events, such as 
the Mother’s Day brunch special

• Social Media Integration
• Vibrant, detailed and visual 

menu

Marketing • No loyalty program at this time
• There are promos and deals, but 

seem to be random
• Connection and marketing is 

established through Facebook 
page

• Reviews on Facebook, Yelp, and 
Google

Success measured Happy customers who see menu 
and place orders with little to no 
technical experience
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Client Brief
client brief summary
what is the purpose of this website?
The purpose of this website is to support is to purchase of food, inform cus-
tomers about the food available and their ingredients, and that New Age 
makes their food from quality, fresh ingredients.

New Age Noodles is the continuation of New Age Café. It is run by the 
owners: father, mother, and son. Their small business grew from smaller 
beginnings to a full-on restaurant in Downtown Mount Clemens.

Their focus is on making great Asian flavors, using fresh, handmade 
ingredients. For example, they used to make their own Bahn mi sandwiches 
from the meat to the bread.

The client will provide resources for their website and also have a Toast 
Tab account, that they want to integrate in their website.

features
• Menu

• Integration with Toast Tab
• Add online menu with ingredients/allergens list
• Suggestion to get a food photographer involved to have more vi-

brant pictures and better lighting
• Company/Owner history

• Meet the owners and chefs section
• Reviews from Facebook and Google
• Facebook/Social Media integration
• Community
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User Personas

Suggestions to Derek’s needs:
• More high-quality pictures for the website and the online menu
Suggestions to Scotty’s needs:
• Accessible ingredients list
• More allergy accommodation
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User Personas
continued

Suggestions to Francesca’s needs:
• More visual menu
• Events calendar
• SMS alerts about events, specials, and promos
Suggestions to Ariel’s needs:
• More detailed menu
• Budget friendly programs, like loyalty programs.
• SMS for deals
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User Analysis 
summary
the website users share similar needs:
• Events/Offers Alerts
• Events calendar with reservation system
• A clear menu
• Accessible ingredient lists/Better description of menu items

website design considerations based on the 
user analysis:
• Add SMS sign-up for deals, events, and food specials
• Single menu with more detailed ingredients list, higher quality photog-

raphy, and allergen warnings and options

toastab considerations based on the  
user analysis:
• More and better-quality pictures
• Allergen warnings
• Frequent buyers/loyalty program

general:
• Emphasize fun and friendliness, as a small and growing business
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Brand Summary
new age brand personality
brand matrix



BRAND ITEMBRAND ITEM HOW THIS IS EXPRESSED IN THE WEBSITE

Logo
New Age Café Logo
Typography

In Header, repeating on website

Brand Characteristics
1. Modern
2. Sleek
3. Fun
4. Friendly
5. Bold

Brand Promise: New Age Noodles 
make fresh, handmade and made-
to-order Asian food.
Friendly: Easy to find and easy to 
understand menu item descriptions
Fun: Website content is written in a 
fun and friendly way

Core Values: Creativity, Integrity, and Generosity
Creativity: Creative posts of new 
menu items and specials
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new age brand personality



BRAND ITEMBRAND ITEM HOW THIS IS EXPRESSED IN THE WEBSITE

Brand Voice: Convey fun and happy mood with:
• Wording is fun and friendly and 

inviting.
• Headings are clear and descriptions 

are brief.
• Include social media for customers 

to share photos when they are visit-
ing New Age.

• Also create more quality food 
photography for the menu to 
allow customers to “eat” with 
their eyes.

Brand Style:
Modern

Black, grays, and pop of yellow 
color palette

Sleek cards and textures, with sans 
serif typography to give off more 
modern and contemporary feeling

To match previous website: thenew-
agenoodles.com
And to go for more modern and 
contemporary style
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new age brand personality
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Features & Strategic Elements

features
• SMS and Newsletter Program for Loyalty
• Social Media Post Feed/Gallery
• Customer Reviews

content elements
• Featured Front Page Story
• Specials

• Events Calendar and Reservation System
• Blog Style

• Visual Menu

brand elements
• Creativity is fun photography and gallery
• Fun is food specials content and events
• Modern is simple, user-friendly design



Good for determining the 
information units ( cards);

Web Content

features

events

resources

business items

purpose

trust

Orientation
information

social media

branding

marketing

statement

about

support purchase of New Age's Food

Modern Asian- fusion restaurant that focuses on fresh, homemade ingredients

Meet the founders

Meet the chefs

Facebook

SMS alerts for food specials, deals, offers, and events

food specials

special event reservations

toasttab

Logo

Classic Color scheme

Reviews

performances

community

events calendar

SMS promotions and specials

logo

pictures

Menu

Current Dishes

Specials

Allergen Warnings

Ingredients

Instagram

No current marketing, aside from social media marketing

Instagram wall

loyalty program

contact me

privacy terms and conditions

People's pics

Current events banner

Newsletter sign- up

Phone number

Hours of operation

Address/Google location/maps
Who we are: We are a restaurant.

What do we 
offer

Benefits

Fresh, 
handmade food

Friendly 
atmosphere

Mount Clemens 
Community

Asian Fusion

Mom and pop

small business
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Content: Mind Map
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Content:  

Card Sorting
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Navigation Site Map
before build

after build
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<h> Tag  

Hierarchy Chart
new age noodles

New Age Noodles 
<h> tag hierarchy chart 

 

Headings Label 

Home Page 

<h1>   Welcome to New Age Noodles 

 <h2>  The New Age Experience 

  <h3> Fresh Food 

  <h3> Unique Drinks 

  <h3> Food Specials 

  <h3> Events 

 <h2>  Gallery 

 <h2>  Things to Do at New Age 

  <h3> Dine In 

  <h3> Bar 

  <h3> Carry Out 

  <h3> Specials Sign-Up 

 <h2>  Featured Story 

 <h2>  What People Are Saying 

 <h2>  Social Media Feeds 

Menu 

<h1>   Menu 

 <h2>  Specials 

  <h3> Sunday Brunch 

 <h2>  Food 

  <h3> Food item 

 <h2>  Drinks 

  <h3> Food item 

   *multiple food items 
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<h> Tag  

Hierarchy Chart
new age noodles cont.New Age Noodles 

<h> tag hierarchy chart 

Specials 

<h1>   Specials 

 <h2>  Keep up with New Age 

 <h2>  Announcements 

  <h3> Mother’s Day Specials 

  <h3> Headline 

  <h3> Headline 

  <h3> Headline 

  <h3> Headline 

  <h3> Headline 

  <h3> Headline 

About Us  

<h1>   About Us  

 <h2>  Our History 

 <h2>  The Founders 

 <h2>  Meet the Team 

Contact Us 

<h1>   Contact Us 

Footer 

 <h2>  Find us 

  <h3> Hours 

  <h3> Address 

  <h3>  contact 
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Wireframes

18

Home

Specials About

Contact

Menu
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Design Tile
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Project Management:  
Sign-Off Sheet

Reflection Evaluation

monday: online project management

evaluation of being a designer:
highlights:
Being a designer from the very beginning to the final product is a very 
enriching experience. Getting with the client and asking them questions 
helps guide the product on what features and content they may need.

issues:
Some issues that came up when building the working prototype were the 
limitations of InVision. My wireframes for the menu had tabs to make the 
content more readable by categorizing it into a more digestable amount. 
However, when trying to use overlays in InVision would completely block 
other interactables on the webpage, such as the navigation. Thus, I had 
to revise my wireframe for the build to work. 

Another thing to factor in from the previous point is the value of workflow.
Sometimes, troubleshooting comes up and that’s fine so long as you inform 
the client and are clear about things that need to be adjusted.

conclusion
Overall, I found the project to be a challenge but a rewarding one. It was 
fun researching more about New Age Noodles, flexing my research talents. 
Even when I ran into issues, it helped inform the project more and what was 
needed for clear and concise content.

For project management, the online app, Monday was used as an online 
work project management for the client to sign-off on and check work.
Cards were used to list work and a drop down to confirm work was done, 
then the client can go further down the drop-down menu to click client 
sign-off.
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