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Client Brief and Brand Promise

Client Brief
Fresh Squeeze is a smoothie restaurant franchise in the United States that promotes clean, healthy 
ingredients and environmentally friendly business practices. The goal of the company is to supply 
customers with a healthy and unique beverage that’s just around the corner. The target users would be 
anyone that is a smoothie lover or, more specifically, that leads a healthy and environmentally-con-
scious lifestyle. The purpose of this website for this company is to help increase awareness of the 
healthy, eco-friendly options available, make ordering easier and more efficient for the customers, 
create a community, as well as an online and social media presence. Through this website the custom-
ers will be able to order their favorite smoothies online and pick them up at the store, saving them 
time and stress. The customer can customize their order, creating their very own smoothie recipe, 
customizing an existing recipe, or order from the menu. There is also a kids menu to choose from, for 
the picky little eaters. Fresh Squeeze wants to stay committed to their unique environmental-friend-
ly beliefs and will offer only biodegradable cups and straws so the customer never has to worry about 
their carbon footprint, while enjoying a healthy and delicious smoothie. The online menu will feature 
all of the company’s available smoothies, as well as pictures of each menu item and a list of the clean, 
all organic ingredients that go into each drink that they offer. In addition to creating a community, the 
website will offer a rewards program as well as a Happy Hour—a list of weekly specials the shop offers, 
in addition to existing menu items. Fresh Squeeze is committed to growing their community by help-
ing their customers stay healthy and happy in a very eco-friendly way. 

Brand Promise
At Fresh Squeeze, we believe that a company’s values are as important as the products it makes. We 
believe that products designed from renewable plant-based ingredients are a more sustainable option 
for the environment. We believe that organic ingredients are a grocery, not a luxury. We believe kind-
ness quenches the soul. We believe in absolute accountability for our ingredients. We believe healthi-
ness is the root of all happiness.We believe in equal opportunity organics for everyone so that ALL may 
live a long, beautiful life.



Brand Message and Personality



User Persona #1



User Persona #2



User Analysis Summary

User Analysis

Any person of any age can be a Fresh Squeeze client. It is specific to people who enjoy smoothies and 
healthy lifestyle options.

The client’s concerns would be that they need flexible hours and efficiency, as they are busy. They 
want a place that offers more clean eating, healthier options with little to no sugar. They are also look-
ing for a place that is eco-friendly and environmentally conscious. Preferably, with their busy on-the-
go schedules, online ordering or even an app, will accommodate their needs. Also, families who are 
looking for a healthier option for their kids need a place that is healthy but also offers kid’s sizing op-
tions.



Website Features/Deliverables

Website Features

In order to satisfy the clients’ needs, Fresh Squeeze will offer the following features on their website:

• A CTA button for online ordering – This section is where the clients can create their own 
customized smoothie, order from the existing menu and choose their specific size. 

• Rewards—customer rewards for frequent users.
• Menu – a gallery menu so the customer can see what the smoothies look like, as well as pricing.
• Social Media Links- Give clients a place to make posts and upload photos of their experiences with 

Fresh Squeeze
• Happy Hour – A list of weekly specials going on in the shop that customers can take advantage of. 
• Clean Ingredient List - for those health conscious customers who want to know what’s in their 

meal.



Content Strategy Worksheet
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Content Strategy Worksheet

Content Worksheet 

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 

Pages: - Wireframe major pages  Attach wireframes 

What is the <h> tag hierarchy? 

What form will the content take?  

Home 
...eliminate your carbon 

footprint... 

Order here! 

About 
Biography, Mission Mission Statement, Our 

leader 

Menu 
Menu, clean ingredients menu with images and 

pricing, ingredient list 

Happy Hour 
Weekly Specials images and order button 

Rewards 
Rewards Description Sign up! 

 

 
  

 



Content Grouping



Sitemap and Hierarchy Chart



Wireframe Prototype



Wireframe Prototype



Breakpoint Wireframe



Style Tile



Mockups



Mockups



Mockups



Mockups-Pop-Ups



Project Milestones



Self Evaluation

Evaluation of being a Designer

The experience that I already have as a designer came in handy here. I was surprised to see all of the 
steps that it takes, particularly the planning stages. I didn’t realize so much prep went into creating the 
right site for your client. I’m really glad to have gone through the process thouhg, because I think it 
taught Ashley a lot too, about what works and what doesn’t work, or what she needs on her site.

Evaluation of being a Client

This part was a little bit harder for me because I’m used to only being the designer. It was actually 
difficult to answer all the questions about what exactly I want on my site, and what would work best 
for the users. Ashley did a really good job interpreting my users needs and translating that to a well 
functioning site. 


