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Trippy Wear is a small, handmade Michigan business that offers custom 

tie dye apparel and accessories. The company's creator, Jenna, has had a 

love affair with tie dye for many years and within the past year she has 

used that passion to build Trippy Wear into the trendy business it is today. 

Customers have a wide selection to choose from: hoodies, t-shirts, long-

sleeves , zip-up hoodies, leggings, yoga pants, crop-tops, tapestries, 

onesies, bed sets, and bandanas. They get to customize the colors and 

pattern to best fit them. Trippy Wear uses special techniques (ice dye) to 

ensure a beautiful finished product. Currently shipping all across the 

country, Trippy Wear has had many five star reviews and numerous 

positive testimonials in regards to not only the design and vibrance but 

also to the feel and shape of the material. My tie-dye is all handmade with 

love and one of a kind.

Client Brief



User Analysis
Chill-vibing people, love 

vibrant colors - tend to be 

“get in and get out” kind of 

people when it comes to 

technology. (Keep it simple)



User Persona #1

28 years old

Loves being in the wilderness, especially camping in the forest.

Has made her own tie dye before and likes trippy wears wide range 

of products and colors rather than buying her own supplies

PAIN POINT- Not especially computer savvy-but knows how to use 

google and Facebook, needs good and simple UI with obvious call 

to action buttons to know how to find trippy wear on social media

Crystal
Favorite colors are forest green and deep sea blue



User Persona #2

Penelope

19 years old

Favorite colors are forest green and deep sea blue

Huge deadhead. Draws Alice in wonderland in her journals. Likes to 

make her own tie dye but prefers trippy wears quality and style 

PAIN POINT: Does not like making accounts and does not have an 

Etsy, would prefer to order by social media. 

SOLUTION: Make contact and ordering information visible as an 

ordering option alongside the Etsy and email subscribe linked buttons

Favorite colors are plush purple and midnight blue



User Persona #3

Marvin

56 years old 

Buys trippy wear for all his grandchildren 

Loves to spoil those he loves with things they love and they love 

trippy wear tie dye 

PAIN POINT: Dislikes wasting time and likes to make his  orders in 

bulk rather than individually

SOLUTION: Make it known large quantity orders can be 

accommodated given proper notice and can be color coordinated to 

match or look similar

Favorite colors are forest green(insert colorboxes) and deep sea blue



Caring
Trendy Fun

Vibrant

Chill

Brand Analysis



Features
Home

About

Contact

Gallery

Competition

FAQ

FooterShop 

Header

Logo in banner

Social media bar

FAQ button

Sticky nav

Buttons for about, contact, shop, 

testimonials, competition pages

Jenna’s Bio, with a flattering image 

of her wearing trippy wear

Reviews

FAQ in an accordion

Testimonials

Scroll Bar with click enticement

Link to etsy store and DM for 

insta and Message for FB

Email 

(trippywear33@gmail.com)

Tiled images or collage of 

happy trippy wear customers

Upload photo button

Drop down accordion 

Back to top button Grid displaying clickable cards 

with images of customizable 

trippy wear items



Content Grouping



Content Strategy



Site Map
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Home page

About page

Testimonials

FAQ Accordion

Shop

click to Competition

Back to home 
button

Gallery



Competition



Contact



Modals

Color

Pattern

Sign up

Order















Modals

Color

Pattern

Sign up

Order



I had an absolute blast being a designer. Having such a fun brand to 

work with certainly made it more exciting. Overall, the designer role gave 

me confidence and helped me understand my style of working. Being a 

designer is fun for me and this experience gave me insight into how a 

designer-to-client communication and exchange of ideas really 

influences the quality of the website.

Acting in the role of a client felt a little strange to me. I didn't know at first what 

kind of things I should ask to be done for the Fuzzy Friends Grooming website, 

but after going through the course material I felt more confident in my client-to-

designer discussions. The experience opened my eyes to a business owners 

feelings when handing their brand over to creative to make reality. 

Being the designer

Being the client


